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Enrollment Marketing Summary

Goal
■ For Grow Schools and Edge to work in partnership to build the Edge brand, increase awareness and drive 

enrollment leads
■ To reach total enrollment of 200 from a baseline of 176 (104 HP, 72 NW)

Deliverables
■ Develop and execute an Awareness Campaign to tell the Edge story and build the brand in the community: 

○ Content (story arcs, blogs, social media, video, ad copy, newsletters) 
○ Digital Campaigns (Google, Meta, YouTube) 
○ Offline Campaigns (transit campaign, events, local ads) 
○ Marketing Collateral (postcard assets, banner, business cards) 
○ Website Maintenance  
○ SEO, Google Business Profile 

Results 
■ ~100 new students enrolled
■ Student enrollment goal missed @ 145 — 17.6% decrease from baseline of 176 
■ 1mm+ impressions with paid media campaign
■  630k+ impressions through offline campaigns (transit, local ads) 
■ 186 conversions via paid media campaign (calls, interest forms) 
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Online Presence

+16% overall and +319% on 
Instagram vs. prior year  

Driven by 28 blogs, 80 
social media posts and 
paid media campaigns

~38% of student applicants 
found Edge online – up 
nearly 10% vs. prior year
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128k How did you hear 
about Edge? Users reached

+33%
Website sessions YoY

Facebook Instagram

https://docs.google.com/presentation/d/18wNxWbaQEOS4S2-BuMK4CMMpQkWMYNom3d5NWEFsWLU/edit#slide=id.g2b2ff830189_0_346


Paid Media Overview
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Paid Media in Action 
Top Performing Ads in Google and Meta 
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Offline Campaigns
● Transit Campaign with Benches and Bus Shelters: 500k+ impressions  
● Tucson Weekly Print and Digital Ads: 130k+ reach
● Tabling Event Series @ eegee’s Restaurants: 7 leads, 1 conversion
● Open House Event Series @ Edge: 5 leads, 1 conversion (and counting) 
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Thank You 
Looking forward to our continued partnership 

Ashley MacQuarrie
Senior Director of Enrollment Marketing 
amacquarrie@growschools.com
 

Tony Solorzano
Client Services Representative 
tsolorzano@growschools.com
 

Megan Ullmann 
Project Manager 
mullmann@growschools.com
 


